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Grocery Merchandisin
Recognition

.Wins

TO WHAT EXTENT CAN A MERCHANT
PUT HIS PERSONALITY INTO BUSINESS?

YOUTH, while attending law
school, was looking abont
for some employment to fill

in leisure afternoons and Saturdays
and, ineidentzlly, to acquire some
quite necessary funds for car-fare,
ete. Fate sent him to a large groc-
ery store and the desired eonnection
was made.  As time went on, how-
ever, the law student found himself
eradually beeoming more interested
in the grocery business than in his
law boolks, until finally he decided
to forego the plans for a legal pro-
fession i favor of the commer-
cial occupation which proved fas-
cinating to him.

Starting at the bottom, doing
evervthing from sweeping floors,
eradually advaneing. step by
step, to the position of assistant
to the head of the establishment,
and at the death of the proprictor
being placed in full eharge of the
business ax general manager. This
voung man, Ravmond J. Lippert.
by mname, acquired a thorough
and varied experience in this
line. After. approximately, four-
teen vears of this affiliation, M.
Lippert deeided to venture into
the wholexale and vetail grocery
business for himself.

After laying his plans cave-
fully, a building of twa floors
and basement was leased on the
east side of Monmouth Street
between Sixth amd Seventh
Streets, and the bosiness was
commeneed, in June, 1927, After
a year a larger building, two
doors north. was purchased and the
business was moved into its present
guarters. This building consists of
four floors and basement, The
upper floors and basement are used
for storing of merchandise. The
main floor consists of the retail store
itself, and, to the rear of which are
the office and reeciving. shipping
and delivery roows.

The business, known as ' Lip-
pert's™" to its thousands of retail
patrons, and as “*Raymond Lippert
& Company™' to its hundreds of

wholesale customers, uses for its
slogan “‘Better Groceries — IMinest
(loffees — Suving Prices.”” These
words indicate the charaeter of
business that is conducted. Mr. Lip-
pert has built his business on two
equally important foundation stones
—quabity and price. Ilis vears of
experienge proved to him that in
order to satisly diseriminating pur-
chasers of foodstufls, in order for
them to continue to come back again
and again, only good foads and
grocery merchandise of unquestion-
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ed quality wonld saffice.  For this
reason only “‘Better Groceries™ can
pass the test of the purchasing de-
partment. In most instanees well
known and highly advertised prod-
ucts arve the hest and it is, there-
fare, this class of merchandise that
" Lippert’s'” specializes in.

Mr. Lippert belicves in volume
business, small profits and quick
turn-over. llaving the advantage
of being in the wholesale business,
this establishment can own its mer-
chandise for sale direct to the con-
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sumer, at the very lowest cost,
eliminating as it does, the middle-
man. Buying direct, in large quan-
tities, and selting for cash, for Lip-
pert's is a strictly cash store, en-
ables this establishment, most cer-
tainly, to indulge in ‘‘Baving
Prices. ™

From the very beginuning of the
business Mr. Lippert has made a
specialty of fine coffees, Knowing
from experience the art of selecting
and blending the desired types of
coflees, enabled him to feature the

best in this line. lLippert’s Cof-

fees are always seleected and
tested with the utmost care, they
are roasted to order and received
fresh every day or two. They are
gronnd to suit any purpose, at
the time they are sold; because
of the advantage of purchasing
in large quantities they are oh-
tained at the very lowest costs;
all of which combine to insure
the patrons of this store, ** Finest
Coffees at Saving Prices,”” The
public has come to regard Lip-
pert s as “headquarters '’ for eof-
fee, as is evidenced by the fact
that one ean seldom visit this
store without hearing the huwe
eoffec-mill, one of the largest
grinders of its kind, in operation.
In addition to the large volume
of retail sales enjoyed by this
establishment, Raymond Lippert,
and Company, also do a consid-
erable amount of wholexale busi-
ness in supplying grocers, institu-
tions, restaurants, ete,, with groe-
cries and eoffees.  Another phase
of its operations, is the wholesal-
ing of sugar to the baking trade.
This wholesale husiness enhances
the buying power of this organiza-
tion so that the lowest of costs are
obtained.

Lippert’s food store is charac-
tevized by the element of personal
supervision and by the high type of
its personnel. Mr. Lippert himself,
in addition to handling the purehas-
ing, advertising and general admin-
istrative affairs, also keeps in very



